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BRAND IDENTITY & LOGO DESIGN

Brand naming

Taglines & slogans

Brand story

Tone of voice

Key brand messages

Brand vocabulary & messaging direction

Custom logo design & brand marks

Typography and color systems

Logo variations (primary, secondary, icon/favicon)
Trademark-ready final files

BRAND GUIDELINES

Logo usage rules

Color palettes & typography hierarchy
Graphic elements
Imagery/photography style

Do’s and don'ts

Patterns & icon sets

lllustration style

Photography direction

Templates for consistent touchpoints
Complete brand guideline book



BRAND IMAGE & ART DIRECTION

Brand visual world

Moodboards

Campaign art direction

Product photography direction
Lifestyle photography direction
Set & prop direction

Styling direction

Image composition

Al-assisted visual development
Brand consistency across imagery

PACKAGING DESIGN

Packaging concept & creative direction
Primary packaging

Secondary packaging

Labels

Boxes

Bags

Sleeves & wraps

Product families / SKU systems
Gift packaging

Limited-edition packaging
Print-ready artwork

MARKETING & PRINT COLLATERAL

Business cards & letterheads
Brochures & flyers

Company profiles

Branded print/digital materials
Social media templates/Look & Feel

RETAIL & ENVIRONMENTAL BRANDING

Store identity

Signage

Window displays

In-store graphics

Wayfinding

Booths & exhibition branding
Office branding

Vehicle branding

Uniform applications
Branded spaces

BRAND STRATEGY

Brand positioning

Brand purpose, mission & vision
Brand values

Target audience definition
Competitor & market analysis
Brand personality

Brand architecture

Creative direction
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SERVICE,
ANYTIME,
ANYWHERE
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